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Iran war drives change in wine industry practices

The Iran war has displaced an estimated 16 million people in the country, killed at least 250 children
and 1,700 civilians, and has created what will surely be billions of dollars’ worth of infrastructural and
environmental damage, not to mention the psychological and physical trauma that will take
generations to recover from.

Its effect on the wine and agricultural sector across the world is, by comparison, minor. But it is
equally impossible to ignore amid the logistical challenges posed by tariffs and the widespread decline
in consumption.

“Uncertainty around tariffs directly impacts our landed costs,” Sorato says. “The freight environment
is equally complex, with sustained pressure on ocean shipping. At the same time, weaker consumer
purchasing power linked to higher energy costs adds another layer of pressure, compressing margins
from the supply and demand sides.”

Click here to read more

France to uproot 28,000 hectares of vines

France is preparing to remove around 28,000 hectares of vineyards under a state-backed programme
aimed at rebalancing supply and demand, as reported by The Connexion. The initiative, administered
by FranceAgriMer, has drawn approximately 5,800 applications from growers seeking financial
support to uproot vines.

Of the total area earmarked for removal, around 37% will be cleared entirely, with growers exiting
wine production. The remaining 63% involves partial removal of vines more than 10 years old,
allowing estates to adjust plantings and refine output.

The programme is backed by €130 million in government funding, offering €4,000 per hectare
removed, with all work to be completed by 31 December 2026, according to The Connexion. This
initiative follows a broader package approved by the European Parliament, which includes more
flexible vineyard management rules and support for alcohol free wine production. A previous French
scheme in 2024 allocated €110 million to similar efforts.

Click here to read more
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Chile's wine industry targets younger drinkers as consumption slumps

"We are probably living through the worst crisis in the wine world in 100 years," said 25-year-old
sommelier Felipe Rivera. "I honestly feel that the main reason is that there is no generational
replacement among wine consumers. My generation, generally speaking, does not drink wine, and
that is a major challenge." The wine slump is a global phenomenon, with a "sustained decline" in key
markets including China, the UK, and the U.S., said Julio Alonso of the promotional group "Wines of
Chile."

Some of that decline stems from younger generations pulling back. In the U.S., a 2025 Gallup poll
showed that only 50% of young adults drink alcohol, down from 59% in 2023 and below the 54%
share for the general population, as many young people now view moderate drinking as harmful.
Click here to read more

Unlocking market potential for Australian mid-strength wines

Amidst changing consumer preferences globally, mid-strength wine is presenting a growth
opportunity for Australian wine businesses.

The project highlighted that consumers are changing how they drink alcohol - not what they want
from it. Across all alcohol, moderation is now mainstream behaviour. However, this study has shown
that consumers see moderation as managing consumption not a lowering of product expectations.
Consumers still want alcohol, flavour and drinks to suit occasions, but the behavioural lens has
shifted.

The global alcoholic drinks market, including wine, has been in a downward trend over the past
decade. Wine consumption has declined at a much faster rate than other alcoholic drinks in recent
years. Per capita wine consumption is how a quarter less than it was 20 years ago.

Click here to read more

Can indigenous and international varieties co-exist in Italian vineyards?

Gut health, energy and relaxation are booming: but what else are consumers looking for in functional
beverages and how can brands meet their needs?

Consumers want beverages that help them relax and unwind at the end of a busy day, with
ingredients such as lion's mane, I-theanine, ashwagandha, magnesium and CBD. What's opened
the door for relaxation drinks (or mood drinks) is that consumers are increasingly aware of the effect
of stress on their health.

Click here to read more
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