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Transforming challenges into opportunities

The global wine industry is undergoing significant transformation. Across many mature markets, wine
consumption is declining, consumer behaviours are evolving, and competition for attention has
intensified. Economic pressures, shifting demographics, health trends and climate concerns are
reshaping the environment in which wine businesses operate.

As outlined in Peter Bailey’s presentation at Wine Australia’s 2026 Global Market Update, these
challenges are not temporary disruptions. They represent long-term structural changes that have
been building for years and will continue to influence the future of the category. Importantly, while
these trends present real challenges, they also highlight where future growth opportunities may
emerge. The key takeaway is that demand has not disappeared, but consumer expectations,
purchasing behaviours and drinking occasions are changing. The future of wine will belong to
producers and brands that remain relevant, responsive and connected to evolving consumer
expectations.

Click here to read more

US Wine Imports Drop

International wine exports to the US continue to face severe turbulence. In the first half of 2026, the
value of US wine imports fell by 25.2% in value and 16.8% in volume compared to the first six months
of the previous year. In absolute numbers, this represents a drop of 108.3 million liters and €816.4
million. The average price per liter decreased by 10.1% to €4.52. These figures were reported on
August 14 by the Spanish Wine Market Observatory (OEMV) based on data from US Customs
authorities.

In terms of origin countries, smaller importing nations (ranking 14th onwards in US import statistics)
were hit particularly hard, collectively dropping 46.3% in value and 53.9% in volume. Among major
suppliers, Australia, Chile, and South Africa suffered some of the heaviest losses, with value declines
around 40%.

The top two exporters, France and Italy, also lost a good quarter of their sales revenue in the first
half of 2026. While no exporting nation managed value growth, Austria (ranked 12th) contained its
loss best at -7%, while Germany also performed better than average with a 14.1% decline in revenue.
Click here to read more
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France Sees More Early Harvest Starters

The heatwaves sweeping France this summer have set new early-harvest records across additional
winegrowing regions. Following early starts in Champagne and Bordeaux, Burgundy and Alsace are
now under way as well.

Burgundy set two records at once: First, the start of the Crémant harvest broke the previous record
of August 13 set in 2022. On August 8, Marc Sangoy, President of the Cave de Lugny, announced the
harvest start for the cooperative's sparkling base wines in the Maconnais. Second, Domaine Leflaive's
harvest start on August 13 in the Grand Cru site Montrachet marked the earliest still wine harvest in
Burgundy since records began in 1354. The previous record dated back to August 15, 1556, according
to a study published in 2019 by climate historian Thomas Labbé.

Click here to read more

Premiumisation redefined: from pricing to meaningful moments

Premiumisation has long been the mantra of the global beverage alcohol industry, but have pricing
gains been overstated versus the impact of consumer price inflation? Does the industry measure of
premiumisation match consumer expectations? And what does it look like for today’s value-conscious
drinkers?

The impact of premiumisation on beverage alcohol has been distorted by the effects of inflation in
recent years, necessitating a rethink by the industry of what premiumisation really looks like today -
and what consumers want from it.

Since 2022, global inflation has consistently outpaced the growth seen in IWSR’s global beverage
alcohol price per litre (PPL) measure: in 2022, PPL declined by -1%, versus an +8% gain for global
inflation[1]; in 2023, PPL was up +3%, while inflation rose +6%; in 2024, PPL increased by +2%,
but inflation was up +5%; and in 2025, PPL rose by +1%, versus a +4% gain for inflation.

“At the highest level, the industry’s premiumisation tailwind has in fact under-indexed versus
inflation,” explains Luke Tegner, Global Head of Consulting at IWSR. “As a result, the idea that the
value growth seen in 2022-25 is evidence of a successful premiumisation strategy needs to be
revisited on a category, market and brand level, with inflation stripped out.”

Click here to read more

Wine Producers Face Unpopular Packaging Regulations in the EU

With the entry into force of the EU Packaging and Packaging Waste Regulation (PPWR) on August 12,
2026, all wine producers face new compliance obligations. Particularly relevant are the identification
of the packaging producer and the provision of a declaration of conformity. Both requirements apply
in addition to existing packaging law obligations, such as those related to the Dual System.

The decisive question going forward is: Who qualifies as a "producer" under the PPWR? This
classification must be made independently of previous producer status under wine law or former
packaging law. Under the PPWR, any natural or legal person who manufactures packaging or a
packaged product is deemed a "producer". Thus, wineries can generally be considered producers, as
they produce a packaged product—bottled wine. However, there are exceptions to this general rule:

One exception concerns private labels. If a packaged product is developed/manufactured under the
name or trademark of another company, that company is considered the producer—regardless of
whether additional brands appear on the packaging. For supermarket private labels, this means that
if a winery produces a retail brand, the retailer is generally deemed the producer under the PPWR,
not the winery. While discussions on this matter are ongoing, both the EU Commission and the Central
Agency Packaging Register (ZSVR) have confirmed this interpretation.

Click here to read more

Value sales of Bordeaux reds down 19% amid shifting consumption
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Value sales of Bordeaux’s red wine have fallen by 19% in the first quarter of this year, according to
new data by Italian economic research and market intelligence company Nomisma Wine Monitor,
amid a contraction of PDO wine exports across Europe.

The data, which was first reported by Wine-Searcher, showed that the value of the region’s red wines
fell faster than volumes, down 19% in value terms compared to volumes down only 8%. Meanwhile,
the average value earned on each unit shipped dropped by about 12%. As noted by Vinetur, this fall
in volume reflect weaker demand, suggesting “the commercial strain is spreading into realised
return”.

Overall, red wines from Bordeaux performed worse than the overall performance of French wines by
value, which saw an overall 3.4% decline in PDO wines exports.m Nomisma’s data also showed the
performance of other major European appellations in the first four months of 2026, which showed
PDO wine export value down by 6.2% in Italy, 5.5% in Germany and 8.5% in Spain.

Click here to read more

European wine producers seek new markets as China sales dream sours

Imports of bottled wine from the EU fell 16.6 per cent by volume in the first half of this year, according
to Chinese customs data.

Chinese-French wine merchant Arsen Zhao says business remains strong in Paris, but he is welcoming
far fewer customers from Asia than before.

“"We've seen a much sharper drop in customers from China,” Zhao said. "Consumers are trading
down, while large volumes of European wine imported previously have yet to be sold, leaving
inventories high and weighing on new orders.”

As demand has weakened and unsold inventory has piled up, prices have come under pressure.
“Some high-end French wines are now selling for less in China than in France,” he said.
Click here to read more
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