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RSA & GLOBAL TRENDS 
  

Top 3 trends from ProWine Tokyo 2026 
 
ProWine Tokyo 2026, held from 15 to 17 April, brought together 188 exhibitors from 23 countries 

and regions, reinforcing its position as a truly international trade fair. But what defined this third 
edition was not scale alone. More notable was the clarity of the organisers’ market focus: Japanese 
wine, rosé and the rise of South America. 
 
As Nao Tomita, project manager, Messe Düsseldorf Japan, made clear, the fair was not simply about 
exhibitor numbers, but about creating meaningful business opportunities for Japanese buyers, 

importers and sommeliers. 
Japanese wine 

 
Additionally, Japan was chosen for this year’s MW Trip by the Institute of Masters of Wine, bringing 
around 30 Masters of Wine to the country in March 2026 to join a five-day programme, shaped with 
input from Japan-based Kenichi Ohashi MW. The group travelled through Tokyo, Nagano and 
Yamanashi to explore both Japanese wine and sake. 

Click here to read more 

  

AI will help wine sales in hospitality but won’t replace humans 
 
As Artificial intelligence becomes increasingly embedded in hospitality, db hosted a webinar earlier 
this year to see how the tech can help on the restaurant floor, and whether it might replace the 

human touch. 
 
The digital event, run by AI-driven drinks software provider Preferabli, focused on how fast-emerging 
technology is transforming the way wine is sold, considering the benefits to both retail and hospitality 
businesses. 

 
As db has previously written about, AI-driven personalisation is offering commercial benefits to the 

e-commerce wine sector, through reducing decision friction, increasing customer confidence, 
improving product discovery, and strengthening long-term loyalty. 
 
But Artificial intelligence is also being used on restaurant floor, where the webinar showed that its 
impact is less about automation and more about precision. 
Click here to read more 
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Canada and Asia offer silver lining amid daunting global environment for wine 
 
Global conditions remain tough for wine exporters, with higher costs and softer consumer demand 
continuing to weigh on performance. 
 
The latest wine export data from Wine Australia, available from today, and shows that in the 12 

months ended March 2026, Australian wine exports fell by 14 per cent in value to $2.28 billion and 7 
per cent in volume to 603 million litres. Total volume was 15 per cent below the 10-year average of 
711 million litres. 
 
The year-on-year decline in both volume and value was heavily influenced by shipments to mainland 
China stabilising two years after import tariffs on bottled Australian wine were removed. 
 

While markets such as the United Kingdom (UK) and the United States (US) also experienced a decline 
in wine exports, momentum is building elsewhere. Canada delivered strong growth, with export value 
up 24 per cent, while demand across destinations in Asia, excluding mainland China and Hong Kong, 
saw exports to the region grow by 19 per cent in value. 

Click here to read more 

  

Businesses begin claiming refunds for Trump tariffs struck down by US 

Supreme Court 
 
A refund system for businesses that paid tariffs which the U.S. Supreme Court ruled President Donald 
Trump imposed without the constitutional authority to do so launched Monday. 

 
Importers and their brokers could begin claiming refunds through an online portal beginning at 8 
a.m., according to U.S. Customs and Border Protection, the agency administering the system. 
 
It's the first step in a complicated process that also might eventually lead to refunds for consumers 
who were billed for some or all of the tariffs on products shipped to them from outside the United 
States. 

 
The government expects to process refunds in phases, however, focusing first on more recent tariff 

payments. Any number of technical factors and procedural issues also could delay an importer's 
application, so any reimbursements businesses plan to make likely would trickle down to consumers 
slowly. 
Click here to read more  
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