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The Drinks Federation of South Africa (DF-SA) has confirmed its role as a collaborative industry partner
at the 2026 EMEA Security Conference, taking place in Cape Town from 25-26 March 2026.

Illicit alcohol is a material economic and regulatory risk in South Africa. According to the 2025
Euromonitor International study, Understanding the Illicit Alcohol Market in South Africa, illicit alcohol
accounts for 18% of total market volume, representing an estimated R25bn annually. Fiscal losses to

the state reached approximately R16.5bn in 2024.

GLOBAL TRENDS

How Wine Paris saw birth of drinks industry’s era of 'anything goes'’

Wine Paris might do well to rebrand itself as Drinks Paris as this was the year when, appropriately
enough in Paris, the drinks industry’s own version of the Roaring Twenties was born - or should that
be the Roaring Twenty Twenties - a time when “anything goes” when it comes to the vast range of
different types of drinks there are now on the market. It's no longer the latest vintage of wine, or
rebranded bottle of gin or vodka that buyers are coming to taste, they now have a plethora of
beverages to choose from that are based more on flavours, experiences, calories, and what they can

do for our moods, health and wellbeing than what is needed to get a WSET qualification.
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It was noticeable how quickly this year conversations with producers and importers turned to 0% ABV
drinks at the show. It might only be a tiny fraction of the overall wine and spirits market, but it is
capturing everyone’s attention - particularly now with the ABV-driven duty regime in the UK.

Click here to read more

Rebooting the Chinese wine market: key trends for Australian wine exporters

Mainland China's wine market is in the midst of a reset - moving away from formal dinners to more
casual and intentional occasions. Wine Australia’s China Market Insight Report, released today for
Australian wine and grape levy payers, pulls together insights from a variety of sources to give an
overall snapshot of the market and key consumer trends, as well as vital resources for Australian wine

exporters.

Changing consumer habits and consumption occasions are shifting the alcohol market in mainland
China. Since consumers are wary of spending money, a lot more alcohol is being consumed at home
rather than in restaurants and bars. This has resulted in certain styles declining - for example
sparkling wine and Scotch - both popular in bars and clubs. With the number of business dinners also
declining, consumers are moving towards lighter styles — white wines and white spirits — that suit
more informal occasions.

Click here to read more

Influencing the influencers: Making drinks packaging shine on social media

Limited edition bottles, tasting kits and unboxing videos have become key tools for social discovery

and earned media. What's the key to standing out?

Today, packaging is not just about a box or a bottle. It" s about the drama and theatre that comes
with opening it. And today s drinks brands need to think about that if they ' re going to get the right
return on their social media campaigns.

Click here to read more

UK Wine Imports on the Decline

UK wine imports declined significantly in 2025. Total import volume fell by 6% year-on-year to 11.9m
hl, while the value in pound sterling decreased by 4.6% to £3.7bn (€4.25bn). Consequently, the
average price per liter rose by 1.4% last year to £3.14 (€3.61). This is shown by a recent evaluation
by Del Rey/AWM, based on figures from HM Revenue & Customs. Del Rey identified the reformed

alcohol duty system and shifting consumption trends as potential causes for the downturn.
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According to the analysis, only three countries managed to increase their export volumes to the UK:
France, New Zealand, and Portugal. However, France’s gains were driven by significant price
reductions; while volume rose by 3%, the average price per liter fell by 4.7% to £7.74 (€8.89). New
Zealand recorded a volume increase of 14.1%, but this was accompanied by a 12.5% price drop to
£2.88 (€3.31) per liter.

Click here to read more
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