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Growing demand and premium opportunity for Australian wine exporters in
Thailand

Thailand is one of Southeast Asia’s most promising emerging wine markets, with steady consumption
growth and strong demand for imported wine. The country is the third largest economy and largest
wine market in the region. Australian wine is highly regarded for quality, trust and sustainability,
creating a strong position for further growth.

This Market Bulletin provides a snapshot of the key market trends from Wine Australia’s newly
published Thailand Market Insight Report. For more detailed analysis, Australian wine levy-payers
and exporters can access the full report.

Thailand is the third largest economy in the ASEAN1 region and the country’s economic outlook
remains cautiously optimistic, tempered by risks such as elevated household debt, slower export
growth and the impact of geopolitical tensions.

While Thailand’s wine market is small, it is expanding and is the largest in the ASEAN region, just
ahead of the Philippines and Vietham. In 2025, IWSR ranked Thailand as the 16th most attractive
wine market globally.

Wine consumption in the country has recovered steadily after the COVID-19 pandemic disruptions in
2020 (see chart below). In the five years since, wine has grown faster than most other alcoholic
beverage categories. Only cider has outgrown wine, but the Thai wine market is more than four times
the size of the cider market.

Click here to read more

El Nifo is coming. Here is where the risks to agriculture are highest

A new El Nifio phase is likely to begin within weeks, putting agriculture on alert around the world.
New analyses by experts at the Food and Agriculture Organization of the United Nations (FAO) allow
for detailed mapping of where El Nino-linked drought is most likely to impact crops and pasturelands.

As the World Meteorological Organization (WMO) forecasts a stronger-than-usual cycle, FAQ’s
analysis draws on 41 years of historical satellite imagery from its Agricultural Stress Index System
(ASIS), tracing where strong and very strong El Nifio Southern Oscillation (ENSO) events tend to
cause the most severe drought.


https://mailchi.mp/sawine.co.za/south-africa-wine-transformation-development-news-7080071?e=1c53798526
https://www.wineaustralia.com/news/market-bulletin/issue-367?utm_source=Australian+Wine+Master+Audience+List&utm_campaign=0a9fad88d0-EMAIL_CAMPAIGN_2026_06_29_07_10&utm_medium=email&utm_term=0_-0a9fad88d0-547926561

The risks are sharpest in the Sahel, across Southern Africa, in South and Southeast Asia, and in
Central America’s Dry Corridor and the Caribbean, where some agricultural and pastureland areas
face more than a 50 percent chance of drought over the coming months.

Click here to read more

China transformed: growth opportunities in a reshaped market

China’s beverage alcohol market is in the midst of a structural reset as the decline of business-
occasion drinking clears the way for a new consumer model: younger, more casual and more
personal. For brands that understand this shift, meaningful growth opportunities still exist.

For most of the past two decades, the engine driving China’s beverage alcohol market has been
banqueting and business entertainment. Now that has largely switched off - and is unlikely to return
to its previous heights in the foreseeable future - a new dynamic has taken its place, characterised
by younger LDA consumers, casual social occasions, home consumption and the rapid rise of on-
demand delivery.

According to IWSR analysis, 2026 will see a mixed performance in China, with early indicators
suggesting that some categories in the market might have bottomed out, while categories such as
baijiu continue to decline and categories such as imported white spirits and RTDs continue to grow -
meaning that, for businesses willing to track the new consumer reality rather than wait for the old
one to return, there are genuine windows of opportunity.

Click here to read more

Wine exporters face increased costs from July

Changes in fees under Ministry for Primary Industries Trade Certification rules mean from July 1 all
New Zealand grape wine export applications will incur a cost.

The general manager for advocacy at New Zealand Winegrowers, Sarah Wilson, said the government
publicly consulted on the proposals late last year. “At that time New Zealand Winegrowers submitted
on behalf of our members. This included a request that implementation of changes be communicated
with enough time to allow business to adapt their processes and allow for new costs.”

Wilson said for wine, the reduction in the current wine export levy reflects new trade certification fees
being shifted to a user-pays per-certificate charge.

“Small to medium wine businesses exporting less than 200,000 litres of wine who were previously
exempt from certification costs under the wine export levy will now pay a per-certificate fee.”
Click here to read more
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