
Wynbedryfinligting 
 

September 2011 

 
Binnelandse verkope van natuurlike wyn het vir die tydperk Augustus 2010 tot Julie 2011 met 3.7% 
gestyg. Dit is die vierde opeenvolgende styging in hierdie bewegende jaar (voriges was onderskeidelik 
‘n 3.2, 2.3% en 4.0% styging). 
 
Die uitvoer van natuurlike wyn in grootmaat het vir die tydperk September 2010 tot Augustus 2011 

met 9.5% gestyg. Daarteenoor het die uitvoer van verpakte natuurlike wyn oor dieselfde tydperk met 
24.0% gedaal.  
 

Verpakte natuurlike wynuitvoer na Nigerië, China, Angola, Tanzanië en Zimbabwe toon ‘n positiewe 
tendens, so ook grootmaat natuurlike wynuitvoere na die VK, Swede, Denemarke, Kanada, België, 
Thailand, Tsjeggiese Republiek, Japan en Angola. Sauvignon blanc, Chenin blanc, Shiraz en Merlot is 

gewilde variëteite. Plaaslike wynuitvoere toon tans ‘n skommeling in uitvoerlande met tekens van 
veranderinge in verpak en grootmaat. Of hierdie veranderinge mettertyd ‘n permanente verskuiwing 
gaan meebring, is tans nog nie duidelik nie. 
 
Hiermee ‘n samevatting van die Januarie tot Julie 2011 inligting oor binnelandse verpakte natuurlike 
wyn soos dit op die webtuiste verskyn. 
 

 
 
 
 

 
 
 

 
 
 
 
 
 

 
 
OP DIE WEBTUISTE  

 Binnelandse verkope van natuurlike wyn vir Julie 2011 

 Prysbande waarbinne wyn in grootmaat binnelands volgens distrik en per oesjaar verkoop is vir die 

tydperk Januarie tot Julie 2011 

 Prysbande waarbinne wyn in grootmaat deur produsente- en privaatkelders volgens distrik 

uitgevoer is vir die tydperk Januarie tot Julie 2011 

 Uitvoerstatistiek vir die tydperk September 2010 tot Augustus 2011 

 Binnelandse verpakte wyn Januarie tot Julie 2011 

 Sertifiseringinligting 

 Druiwepryse-Handel 

 Internasionale Nuus 

 
 
Groete tot Oktober.  
Charles    
Tel +27 21 8075719    
E-pos charles@sawis.co.za  

Binnelandse verpakkingstendense vir die tydperk    
Januarie tot Julie 2011:  

 Glas toon ‘n klein styging.  

 48.0% van natuurlike wyn word in glashouers 

verpak, waarvan 53.8% in 750 ml grootte.  

 25.0% word in tapvate verpak, waarvan die 5 liter 

grootte die gewildste is.  

 22.9% word in plastiekhouers verpak met 42.4% 

en 39.8% in 1 liter en 5 liter onderskeidelik.  

 Slegs 1.3% word in foeliesakke en 2.7% in tetra-

pak verpak.  

http://www.sawis.co.za/info/stats_domestic_2011.php?lang=af
http://www.sawis.co.za/info/priceranges_2011.php?lang=af
http://www.sawis.co.za/info/priceranges_2011.php?lang=af
http://www.sawis.co.za/info/bulk_wine_2011.php?lang=af
http://www.sawis.co.za/info/bulk_wine_2011.php?lang=af
http://www.sawis.co.za/info/stats_exports_2011.php?lang=af
http://www.sawis.co.za/info/stats_winesold_2011.php?lang=af
http://www.sawis.co.za/cert/volume_certified.php?lang=af
http://www.sawis.co.za/cert/volume_certified.php
http://www.sawis.co.za/info/stats_grapeprices.php?lang=af
http://www.sawis.co.za/info/international.php?lang=af
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Wine Industry Information 
 

September 2011 

 
Domestic natural wine sales increased by 3.7% for the period August 2010 to July 2011. This is the 
fourth consecutive increase in this rolling year (previous increases were 3.2%, 2.3% and 4.0% 

respectively). 
 
Exports of natural wine in bulk increased with 9.5% for the period September 2010 to August 2011.  
However, the exports of packaged natural wine decreased with 24.0% over the same period.  
 
Packaged natural wine exports to Nigeria, China, Angola, Tanzania and Zimbabwe show a positive trend 

over this period, the same for bulk natural wine exports to the UK, Sweden, Denmark, Canada, 

Belgium, Thailand, Czech Republic, Japan and Angola. Popular varieties include Sauvignon blanc, Chenin 
blanc, Shiraz and Merlot. Domestic exports show a fluctuation in export countries with signs of changes 
in packaged and bulk. Whether these changes will lead to a permanent shift over time is yet unclear. 
 
Herewith a summary of the January to July 2011 domestic packaged natural wine information as 
published on the website. 
 

 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
ON THE WEBSITE 

 Domestic sales of natural wine for July 2011 

 Price ranges in which wine were sold locally in bulk according to region and vintage for the period 

January to July 2011 

 Price ranges of bulk wine exported by producer and private cellars according to region for the period 

January to July 2011 

 Export statistics for the period September 2010 to August 2011 

 Information about certification 

 Domestic packaged natural wine January to July 2011 

 Grape prices-Trade 

 International News 

 
 
Greetings until October.  
Charles    
Tel +27 21 8075719    
E-mail charles@sawis.co.za 

Domestic packaged information for the period January to 
July 2011:  

 Glass shows a slight increase.  

 48.0% of natural wine is packed in glass containers 

of which 53.8% in 750 ml size containers.  

 25.0% is packed in bag-in-box, most popular being 

the 5 litre container.  

 22.9% is packed in plastic containers with 42.4% 

and 39.8% in 1 litre and 5 litre respectively.  

 Only 1.3% is packed in foil bags and 2.7% in tetra-

pak.  
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