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BACKGROUND 
 
Greece achieved independence from the Ottoman Empire in 1830. During the second half of the 
19th century and the first half of the 20th century, it gradually added neighboring islands and 
territories, most with Greek-speaking populations. In World War II, Greece was first invaded by 
Italy (1940) and subsequently occupied by Germany (1941-44); fighting endured in a protracted 
civil war between supporters of the king and other anti-communist and communist rebels. 
Following the latter's defeat in 1949, Greece joined NATO in 1952. In 1967, a group of military 
officers seized power, establishing a military dictatorship that suspended many political 
liberties and forced the king to flee the country. In 1974 following the collapse of the 
dictatorship, democratic elections and a referendum created a parliamentary republic and 
abolished the monarchy. In 1981, Greece joined the EC (now the EU); it became the 12th 
member of the European Economic and Monetary Union (EMU) in 2001. Greece has suffered a 
severe economic crisis since late 2009, due to nearly a decade of chronic overspending and 
structural rigidities. Since 2010, Greece has entered three bailout agreements with the 
European Commission, the European Central Bank (ECB), the IMF, and with the third, the 
European Stability Mechanism (ESM). The Greek Government agreed to its current, $96 billion 
bailout in August 2015, which will conclude in August 2018. 

 

Geography: Southern Europe, bordering 
the Aegean Sea, Ionian Sea, and the 
Mediterranean Sea, between Albania and 
Turkey. Total area of 131,957 sq km. 
People: Total population is 10,768,477 
and median age is 44.5 years.  
 
Agriculture: Wheat, corn, barley, sugar 
beets, olives, tomatoes, wine, tobacco, 
potatoes; beef, dairy products. 
 
Industries: Tourism, food and tobacco 
processing, textiles, chemicals, metal 
products; mining, petroleum. 
 
Environment: Air pollution; air emissions 
from transport and electricity power 
stations; water pollution; degradation of 
coastal zones; loss of biodiversity in 
terrestrial and marine ecosystems; 
increasing municipal and industrial waste. 
  

 
Economy and Infrastructure: Greece has a capitalist economy with a public sector accounting 
for about 40% of GDP and with per capita GDP about two-thirds that of the leading euro-zone 
economies. Tourism provides 18% of GDP. Immigrants make up nearly one-fifth of the work 
force, mainly in agricultural and unskilled jobs. Greece is a major beneficiary of EU aid, equal 
to about 3.3% of annual GDP. In 2017, Greece saw improvements in GDP and unemployment. 
Unfinished economic reforms, a massive non-performing loan problem, and ongoing uncertainty 
regarding the political direction of the country hold the economy back. Some estimates put 
Greece’s black market at 20- to 25% of GDP, as more people have stopped reporting their 
income to avoid paying taxes that, in some cases, have risen to 70% of an individual’s gross 
income. These issues will continue to be a drag on the economy in 2018 and further delay 
recovery from the financial crisis. 
Source: World Factbook 
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THE WINE INDUSTRY 

 

1. WINE REGIONS 

 

Source: Wine Folly 
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Northern Greece – Wet: Epirus, Macedonia and Thrace. White Grapes: Lots of Malagousia and 
Assyrtiko, often blended with Sauvignon Blanc or Chardonnay. Red Grapes: Mostly Xinomavro 
with a little bit of Merlot, Limnio, Cabernet Sauvignon, and Syrah. 
 
Aegean Islands – Arid: Mediterranean Islands (Santorini, Samos, Límnos, etc.) White Grapes: 
Assyrtiko (Santorini), Muscat Blanc (Samos), Athiri, Malvasia (called Monemvasia). Red Grapes: 
Limnio (Límnos), Mandilaria (Paros), Mavrotragano. 
 
Central Greece – Modulating Mediterranean: Central Greece, Thessaly, and Attica. White 
Grapes: A lot of Savatiano and a little bit of Malagousia, Assyrtiko, Athiri, Begleri, and 
Chardonnay. Red Grapes:A lot of Xinomavro and a little bit of Agiorgitiko, Krasato, Stavroto, 
Limniona, Vradiano, Cabernet Sauvignon, Merlot, and Syrah. 
 
Southern Greece – Stable Mediterranean: Crete, Peloponnese, and Kefalonia. White Grapes: 
Moschofilero, Muscat Blanc, Robola (Kefalonia), Vidiano (Crete), and Roditis. Red Grapes: 
Agiorgitiko (Peloponnese), Mavrodaphne (Kefalonia + Peloponnese), Kotsifali (Crete), Liatiko 
(Crete), Mandilaria (Crete), Syrah, Cabernet Sauvignon 
 

2. AREA UNDER VINES 

YEAR HECTARES 

2013 110 000 

2014 110 000 

2015 107 000 

2016 105 000 

2017 106 000 

2018* 106 000 

*Provisional 

Source: OIV 

 

3. CULTIVARS 

Most planted culitar is Savatiano. 

 

4. PRODUCTION 

Domestic Wine Production 

YEAR ‘000 litres 

2013 330 000 

2014 280 000 

2015 250 000 

2016 250 000 

2017 260 000 

2018* 220 000 

*Provisional 

Source: OIV 
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5. CONSUMPTION 

 

YEAR ‘000 litres 

2011 290 000 

2012 310 000 

2013 300 000 

2014 260 000 

2015 240 000 

2016 230 000 

2017 230 000 

2018* 210 000 

*Provisional 

Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2011 28.6 

2012 26.8 

2013 26.9 

2014 27.1 

2015 27.4 

2016 27.9 

2017 28.5 

Source: 2018 Euromonitor International 

 

6. INTERNATIONAL TRADE 

 
Total exports 
 
Exports represent 15% of total wine production. Main exports countries are the Germany (49%), 
the USA (8%) and France (7%). 
 

YEAR ‘000 LITRES 

2012 33 100 

2013 24 400 
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2014 28 200 

2015 28 200 

2016 27 500 

2017 30 000 

2018 33 000 

Sources: OIV Comtrade 

 

Total imports 
 
Imports mainly from Italy (71%), Spain (10%), France (7%) and Germany (6%). 
 

YEAR ‘000 LITRES 

2012 17 400 

2013 18 800 

2014 16 700 

2015 13 600 

2016 20 200 

2017 17 000 

2018 17 500 

Sources: OIV, Comtrade 

 

7. INTERNATIONAL POSITION  

17th in global wine production. 

 

8. TRENDS & FORECASTS 

 Wine sales increase by 1% in 2017 to reach 306 million litres 
 Wine benefits from changes in entertainment patterns and health and wellness 
 In 2017, vermouth is the best performer in volume terms as sales grow by 19% 
 The average unit price increases in both the off-trade and the on-trade in 2017 
 Greek Wine Cellars D Kourtakis SA leads sales with a volume share of 8% in 2017 
 Sales of wine will record a CAGR of 2% in total volume terms over the forecast period 

 
Wine consumption increases despite the recession 
There are multiple reasons for wine growth in both the off-trade and the on-trade channels. 
The number of wine bars rose significantly at the end of the review period, contributing to 
educating consumers about wine and to a premiumisation trend in the category. The shift away 
from nightclubs to cafés/bars and the strengthening of an early drinks culture, which was not 
significant a few years ago, have also boosted the consumption of on-trade wine at the expense 
of spirits. In the off-trade, product variety in supermarkets has grown significantly, as most 
retailers have cut down the shelf space they allocate to spirits and placed more emphasis on 
wine, while prices are very competitive given that discounting activities are common and 
aggressive. 
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These trends are expected to continue to favour wine over the forecast period, with sales set 
to remain positive. Amidst the rise of these trends, the variety of wine consumed in Greece is 
also growing. While still white wine is expected to remain the largest category, followed by 
still red wine, still rosé wine is rapidly gaining share within still light grape wine and will be the 
key growth driver over the forecast period. Other sparkling wine is also expected to perform 
very well, driven mostly by the increase in the consumption of Prosecco, which will benefit 
from premiumisation trends in wine, as well as from the cocktail trend as it is used as a basis 
for several cocktails. Champagne is also set to post an increase in sales, driven by tourism in 
the islands of Mykonos and Santorini, where luxury tourism is on the rise. 
 
Domestic wine flourishes, whereas imported wine only accounts for a fraction of sales 
Wine in Greece is dominated by domestic products, so only a very small proportion of sales are 
generated by foreign wines. Despite category maturity and the economic downturn, which has 
taken its toll upon alcoholic drinks consumption, domestic wines are performing well and are 
expected to record a sales increase over the forecast period. The very low penetration of 
imported wines can also be attributed to the limited shelf space they occupy in stores, 
specialists and supermarkets, which cause its product variety to be limited too. Moreover, 
there is low awareness among Greeks, who are far more familiar with domestic varieties than 
foreign ones. Of the domestic varieties, the best performers are Moschofilero in still white wine 
and Agiorgitiko in still red wine. 
 
Health and wellness is favourable to wine 
The health and wellness trend is strongly contributing to growth in the wine category, as the 
public are becoming more conscious of the alcohol units they consume and this has facilitated a 
shift from spirits to wine, which is lighter in terms of ABV and calorie content. Although 
cocktails are driving growth for spirits, their prices and high sugar content mean they are drunk 
less often. 
 
Greek Wine Cellars D Kourtakis leads sales 
With a wide product portfolio, and a strong presence in both the off-trade and the on-trade, 
Greek Wine Cellars D Kourtakis led wine in 2017 for one more consecutive year. Despite the 
fierce competition that characterises the wine category, which, with Greece being a wine-
producing country, is also very fragmented, the company managed to retain its volume share. 
It also managed to increase its revenues over the review period, which however was partly due 
to its strong investment in its exporting activity. 
 
Brand variety is growing, resulting in an ever more fragmented category 
Wine has always been very fragmented in Greece given that many small-scale vineyards 
collectively claim a high proportion of sales. These products were mostly found in regional 
areas and a few players dominated wine sales in Athens and Thessaloniki. At the end of the 
review period, however, wine becoming more fragmented throughout the country, given that 
retailers were allocating more space to branded wines and placing a wider variety of 
unbranded PET-bottled wines in stores to target the more price-sensitive consumers. 
Source: Euromonitor International 

 

______________________________________ 


