
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Population: 17,789,267 
 

Median age: 34.4 years 

August 2019 
 
 
 
 Area under vines 212 000 hectares 

 
 Wine Production – 1 290 000 000 litres 

 

 

GDP growth of 1.4% 

in 2017 

 
 2.8% of  world vineyard area (8th) 

 4% world volume of wine production 

(7th) 

 72% exports as % of production 

 

930 000 000 

litres 

 

3 068 000 
litres 
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BACKGROUND 
 
Geography: Southern South America, 
bordering the South Pacific Ocean, 
between Argentina and Peru. Total 
area 756,102 sq km. 
 
Economy and Infrastructure: Chile 
has a market-oriented economy 
characterized by a high level of 
foreign trade and a reputation for 
strong financial institutions and sound 
policy that have given it the strongest 
sovereign bond rating in South 
America. Exports of goods and 
services account for approximately 
one-third of GDP, with commodities 
making up some 60% of total exports. 
Copper is Chile’s top export and 
provides 20% of government revenue. 
. 
 
People: Total population is 
17,789,267 (July 2017 est.) and 
median age is 34.4 years.  
 
Agriculture: Grapes, apples, pears, 
onions, wheat, corn, oats, peaches, 
garlic, asparagus, beans; beef, 
poultry, wool; fish; timber. 
 
Industries: Copper, lithium, other 
minerals, foodstuffs, fish processing, 
iron and steel, wood and wood 
products, transport equipment, 
cement, textiles 
 
Environment: Air pollution from 
industrial and vehicle emissions; water 
pollution from raw sewage; noise 
pollution; improper garbage disposal; 
soil degradation; widespread 
deforestation and mining threaten the 
environment. 
 

 

 

THE WINE INDUSTRY 

 

1. WINE REGIONS 
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Source: Vineyards.com 
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Colchagua is often compared to California’s Napa Valley. Warm-weather red varieties thrive 
here, including Cabernet Sauvignon, Carmenère and Syrah, with some Malbec, Merlot and Petit 
Verdot. 
 
The Maipo Valley is Chile’s most historic region, with grape plantings dating back to the time 
of the Spanish conquistadors in the 16th century. Cultivars include Cabernet Sauvignon and 
Merlot. Maipo is home to Chile’s greatest Cabernet-based wines, bottlings like Santa Rita’s Casa 
Real, Concha y Toro’s Don Melchor, Errazuriz’s Viñedo Chadwick and Almaviva. 
 
The southernmost of Chile’s name-brand wine regions and located more than three hours by 
car from Santiago, the Maule Valley is the country’s largest in terms of vineyard area. Well-
known for Cabernet Sauvignon, Merlot and even Sauvignon Blanc, as well as Carignan, Cabernet 
Franc, Cinsault and Malbec. 
 
Casablanca Valley are often shrouded in fog, salty air and buffeted by cool breezes. Here, 
white grapes, mostly Sauvignon Blanc and Chardonnay, and cool-climate red grapes, 
particularly Pinot Noir and the versatile Syrah, are the headliners. These cool-climate regions 
have become the reference point in Chile for Sauvignon Blanc, Pinot Noir, Chardonnay and 
Syrah. 
 
Other wine regions - Cachapoal Valley, Rapel Valley, Curicó Valley, Elqui Valley, Limarí Valley, 
Choapa Valley, Aconcagua Valley, Itata Valley, Bío-Bío Valley, Malleco Valley, San Antinio, 
Lolol, Marchigüe. 
 
2. AREA UNDER VINES 

 

YEAR HECTARES 

2013 208 000 

2014 213 000 

2015 214 000 

2016 209 000 

2017 209 000 

2018* 212 000 

*Provisional 

Source: OIV 

 

3. CULTIVARS 

Red cultivars include Cabernet Franc, Cabernet Sauvignon, Carignan, Carmenére, Cinsault, 
Malbec, Merlot, Pais, Petit Verdot, Pinot Noir and Syrah. 
 
White cultivars include Chardonnay, Riesling, Sauvignon blanc, Semillon and Viognier. 
 
4. PRODUCTION 

Domestic Wine Production 

YEAR ‘000 litres 

2011 1 050 000 
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2012 1 260 000 

2013 1 280 000 

2014 990 000 

2015 1 290 000 

2016 1 010 000 

2017 950 000 

2018* 1 290 000 

*Provisional 

Source: OIV 

 

5. CONSUMPTION 

Consumption is currently at 17.00 litres per capita. 

YEAR ‘000 litres 

2013 290 000 

2014 300 000 

2015 260 000 

2016 240 000 

2017 220 000 

2018* 230 000 

*Provisional 

Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2011 13.60 

2012 13.20 

2013 13.10 

2014 13.20 

2015 13.80 

2016 15.70 

2017 17.00 

Source: 2018 Euromonitor International 

 

6. INTERNATIONAL TRADE 

Total exports 
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Exports represent 72% of total wine production. Main exports countries are the USA (15%), 
China (14%), the UK (11%), Japan (10%), Argentina (8%), Brazil (5%), Germany (4%), and The 
Netherlands (4%), Canada and Denmark. 
 

YEAR ‘000 LITRES 

2011 665 000 

2012 749 000 

2013 882 000 

2014 805 000 

2015 880 000 

2016 910 000 

2017 920 000 

2018 930 000 

Source: OIV Comtrade 

 

Total imports 
 
Imports mainly from France (40%), Argentina (26%), Italy (17%) and Spain (11%). 
 

YEAR LITRES 

2011 892 000 

2012 1 369 000 

2013 2 171 000 

2014 1 522 000 

2015 2 407 000 

2016 2 661 000 

2017 2 205 000 

2018 3 068 000 

Source: Comtrade 

 

7. INTERNATIONAL POSITION 

8th in global vineyards area. 

7th in global wine production. 

8.6% of global exports. 

 

8. TRENDS & FORECASTS 
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 Consumers become more sophisticated in their tastes, and look for higher value 
varieties 

 Still rosé wine registers the highest total volume growth of 16% in 2017 
 The average unit price of wine increases by 6% in total current terms in 2017, to reach 

CLP6,347 per litre 
 Viña Santa Rita remains the leading player in wine in 2017, with a total volume share of 

29% 
 Over the forecast period, wine is set to post a total volume CAGR of 7%, reaching 423 

million litres in 2022 
 
Still light grape wine continues to boom 
After experiencing double-digit total volume growth in 2016, still light grape wine continued to 
see a strong performance in 2017. This confirmed the rising trend in this category, and showed 
that the performance witnessed in 2016 was not simply a one-off. Amongst the main drivers of 
growth was the professionalisation that the industry experienced in recent years, which led to 
improvements in processes and diversification, increasing the range of wine varieties available. 
In addition, a new consumer group entered the market, mainly composed of young adults, who 
had greater knowledge of wine and were more willing to try less traditional varieties. 
 
Still rosé wine starts to take off 
Still rosé wine was the category to see the strongest growth within still light grape wine in 
2017, recording double-digit total volume growth; still white and red wine saw slower but still 
reasonable growth. Amongst the reasons for the high growth rate in still rosé wine, in addition 
to the small size of the category compared with still white and red wine, was the effort of 
manufacturers to position it as a type of wine for consumption in the summer, breaking the 
previous association of wine with winter consumption. 
 
Sparkling wine sees a strong performance 
Sparkling wine registered one of the fastest total volume growth rates in wine for another year. 
Women, who significantly increased their consumption of alcoholic drinks in the last decade, 
showed a growing preference for sparkling wine. Industry efforts focused on bringing the 
consumption of sparkling wine out of its traditional season of Christmas and New Year, when a 
very large volume of sparkling wine is purchased. Marketing campaigns focused explicitly on 
widening the consumption occasions; encouraging young professionals, especially women, to 
choose sparkling wine during happy hours and for birthday parties and other social gatherings. 
To continue promoting consumption, producers also developed new formats, such as personal 
bottles, which are sold mainly in pubs and discos. 
 
Wine continues to be dominated by three companies 
For another year, wine in Chile continued to be dominated by three companies in 2017, which 
collectively accounted for a high share of total volume sales. Santa Rita led, followed by Viña 
San Pedro Tarapacá and Viña Concha y Toro; each accounting for more than a quarter of total 
volume sales in 2017. These three companies own the biggest brands in the Chilean market, 
such as 120 in the case of Santa Rita, Gato for San Pedro de Tarapacá and Clos de Pirque in the 
case of Concha y Toro. In addition, they have a transversal presence in the category, with 
brands in practically all categories and price segments. 
 
The boom in wine gives a new impulse to boutique vineyards 
The boom that wine is experiencing in the Chilean market has had positive repercussions, 
mainly for independent vineyards and boutique wineries. This type of vineyard is characterised 
by offering a wider range of varieties and by having much lower production than the massive 
vineyards; the former have production levels in the thousands of litres, whilst the latter have 
production in the millions of litres. However, despite their lower levels of production, they 
benefited from the entry of young consumers into the category, who have a greater level of 
product knowledge and seek a higher level of sophistication; generally accompanied by a 
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greater willingness to pay. As a result, these new consumers have become one of the main 
areas of focus of this type of vineyard, and have made their businesses profitable. 
 
Wine promotion is targeted outside Chile 
Much of the promotion of wine is focused outside Chile, sponsoring world-class teams. 
Examples of this are that whilst Viña Concha y Toro reached an agreement to sponsor 
Manchester United, Viña Santa Rita did the same with Arsenal; these are amongst the most 
famous football clubs in the UK. Television advertising is only carried out by the three main 
wineries for their brands across price segments, whilst smaller players do not have the budgets 
to run television campaigns. 
Source: Euromonitor International 

 
______________________________________ 


