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BACKGROUND 
 
Following more than three centuries under Portuguese rule, Brazil gained its independence in 
1822, maintaining a monarchical system of government until the abolition of slavery in 1888 
and the subsequent proclamation of a republic by the military in 1889. Brazilian coffee 
exporters politically dominated the country until populist leader Getulio VARGAS rose to power 
in 1930. By far the largest and most populous country in South America, Brazil underwent more 
than a half century of populist and military government until 1985, when the military regime 
peacefully ceded power to civilian rulers. Brazil continues to pursue industrial and agricultural 
growth and development of its interior. Having successfully weathered a period of global 
financial difficulty in the late 20th century, Brazil was seen as one of the world’s strongest 
emerging markets and a contributor to global growth. The awarding of the 2014 FIFA World Cup 
and 2016 Summer Olympic Games, the first ever to be held in South America, was seen as 
symbolic of the country’s rise. However, from about 2013 to 2016, Brazil was plagued by a 
sagging economy, high unemployment, and high inflation, only emerging from recession in 
2017. Political scandal resulted in the impeachment of President Dilma ROUSSEFF in May 2016, 
a conviction that was upheld by the Senate in August 2016; her vice president, Michel TEMER, 
will serve as president until 1 January 2019, completing her second term. 
 
Geography: Eastern South America, 
bordering the Atlantic Ocean. Total 
area 8,515,770 sq km. 
 
People: Total population is 
207,353,391 and median age is 32 
years.  
 
Agriculture: Coffee, soybeans, wheat, 
rice, corn, sugarcane, cocoa, citrus; 
beef. 
 
Industries: Textiles, shoes, chemicals, 
cement, lumber, iron ore, tin, steel, 
aircraft, motor vehicles and parts, 
other machinery and equipment. 
 
Environment: Deforestation in Amazon 
Basin destroys the habitat and 
endangers a multitude of plant and 
animal species indigenous to the area; 
illegal wildlife trade; illegal poaching; 
air and water pollution in Rio de 
Janeiro, Sao Paulo, and several other 
large cities; land degradation and 
water pollution caused by improper 
mining activities; wetland degradation; 
severe oil spills. 

 

 

Economy and Infrastructure: Brazil is the eighth-largest economy in the world, but is 
recovering from a recession in 2015 and 2016 that ranks as the worst in the country’s history. In 
2017, Brazil`s GDP grew 1%, inflation fell to historic lows of 2.9%, and the Central Bank 
lowered benchmark interest rates from 13,75% in 2016 to 7% in 2017. Brazil is a member of the 
Common Market of the South (Mercosur), a trade bloc that includes Argentina, Paraguay and 
Uruguay - Venezuela’s membership in the organization was suspended In August 2017. After the 
Asian and Russian financial crises, Mercosur adopted a protectionist stance to guard against 
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exposure to volatile foreign markets and it currently is negotiating Free Trade Agreements with 
the European Union and Canada. 
 

THE WINE INDUSTRY 

 

1. WINE REGIONS 

Currently, the production of fine wines in Brazil totals 10,000 hectares of Vitis vinifera grapes. 
There are approximately 150 wineries producing fine wines around the country. The Brazilian 
wine industry also comprises approximately 1,100 other wineries, mainly located on small 
farms (an average of two hectares per family), dedicated to the production of table and 
handcrafted wines. The area of vineyards covered with table and Vitis vinefera varieties in the 
country amounts to approximately 89,000 hectares located from north to south. 
 

 
 
Serra Gaûcha: The biggest and most important wine producing region in Brazil corresponds to 
around 85% of the national wine production. Known as ‘little Italy’ because the estates are 
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mostly owned by third- and fourth- generation Italians, following an exodus from the Veneto at 
the end of the 19th century. The five only certified oenological production areas of the country 
today are located in the Serra Gaúcha. Cultivars include Cabernet Sauvignon and widely 
planted Merlot and Cabernet Franc, as well as Tannat and Pinot Noir, for the reds; Chardonnay, 
Viognier, Riesling and Sauvignon blanc for the whites; and Moscato and Malvasia for sweet and 
Charmat-method sparkling. 
 
Campanha: Situated on the southern border with Uruguay, the climate and soil in ‘New 
horizons’ (as the region is known) suit Cabernet Sauvignon, Tannat, Touriga Nacional, 
Tempranillo and Merlot and Pinot Noir for red; and Chardonnay, Sauvignon blanc, Pinot Gris 
and Gewurztraminer for whites.  
 
Serra do Sudeste: A small region north of Campanha with plantings of Ancelota, Alicante 
Bouschet, Barbera, Gamay, Malbec, Marselan, Periquita, Syrah, Teroldego and Touriga Nacional 
and adding Malvasia and Riesling to the whites.  
 
Planalto Catarinense: To the north of Serra Gaûcha and known as ‘The highlands’, this is the 
newest, highest (at 900–1,400 metres) and coldest wine region in the country with plantings of 
only Cabernet, Merlot and Pinot Noir and Chardonnay and Sauvignon blanc for whites. It is the 
cradle of the first Brazilian Icewine. Also in this region, there is the cultivation in commercial 
scale of ecologic and biodynamic vineyards.  
 
Vale do São Francisco: North of Serra Gaûcha lies ‘The New latitude’, the only region where 
irrigation is necessary. Alicante Bouschet, Syrah, Tempranillo, Touriga Nacional and Cabernet 
Sauvignon survive the heat, as do Chardonnay, Chenin blanc, Malvasia and Moscato, the latter 
for a Charmat-method sparkler. 
 
The predominance of the cultivation of hybrid varieties are found in Campos de Cima da Serra. 
Source: Wines of Brazil, Wines and Vines, Decanter 

 
2. AREA UNDER VINES 

 

YEAR HECTARES 

2013 90 000 

2014 87 000 

2015 86 000 

2016 86 000 

2017 86 000 

2018* 82 000 

*Provisional 

Source: OIV 

 

3. CULTIVARS 

See paragraph 2. 
 
4. PRODUCTION 

Domestic Wine Production 

YEAR ‘000 litres 
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2013 270 000 

2014 260 000 

2015 270 000 

2016 130 000 

2017 340 000 

2018* 310 000 

*Provisional 

Source: OIV 

 

5. CONSUMPTION 

Consumption is currently at 1.5 litres per capita. 

YEAR ‘000 litres 

2013 350 000 

2014 320 000 

2015 330 000 

2016 310 000 

2017 330 000 

2018* 360 000 

*Provisional 

Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2011 2.0 

2012 1.9 

2013 1.9 

2014 1.8 

2015 1.7 

2016 1.6 

2017 1.5 

Source: 2018 Euromonitor International 

 

6. INTERNATIONAL TRADE 

Total exports 
 



6 | P a g e  

 

Exports represent 1% of total wine production. Main exports countries are Paraguay (75%) and 
the USA (5%). 
 

YEAR ‘000 LITRES 

2011 950 

2012 6 100 

2013 20 200* 

2014 2 800 

2015 1 550 

2016 2 200 

2017 3 300 

2018 4 355 

Source: OIV, Comtrade 
* Significant volume export to Spain 

 

Total imports 
 
Imports mainly from Chile (40%), Portugal (13%), Argentina (12%), Italy (12%), France (11%) and 
Spain (9%). 
 

YEAR ‘000 LITRES 

2011 76 100 

2012 78 000 

2013 76 000 

2014 81 000 

2015 82 000 

2016 92 000 

2017 119 000 

2018 120 000 

Source: Comtrade 

 

7. INTERNATIONAL POSITION  

15th in global wine production. 

 

8. TRENDS & FORECASTS 
 

 Imported wines continue to pressure local producers and increase price competition. 
 Other sparkling wine leads growth in 2017, with total volume sales rising by 4%. 
 Wine off-trade unit prices increase by 9% in 2017 to reach BRL37 per litre. 
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 Cooperativa Vinícola Aurora continues to lead sales in 2017, posting a total volume 
share of 9%. 

 Wine is expected to post a total volume CAGR of 2% over the forecast period, with sales 
reaching 352 million litres in 2022. 

 
Wine sales continue to decline in Brazil 
Wine continues to struggle in Brazil, with the economic crisis forcing many consumers to switch 
to cheaper products, both on and off trade. The substitution for other alcoholic drinks types – 
mainly premium beer – continues to be seen at sales points. Besides traditional wine areas in 
retailers, many chains are investing in their own premium beer areas, often at the expense of 
wine brands. Over the forecast period, the area is expected to recover slowly, mainly through 
the revival of national wine production. 
 
Growing demand for imported wines 
While the situation is challenging for national producers, the scenario for imported wines is far 
more optimistic. Imported wines continue to grow in popularity, with direct imports from 
online retailers and even super/hypermarkets making it hard for local players to compete. A 
considerable share of imported wines are already being sold as private label ranges, such as 
Club des Sommeliers from Pão De Açúcar supermarket (Grupo GPA). Some local producers 
already claim to have changed their production strategies, with more than half of total 
production being driven by 100% grape juice (ever-growing area), rather than wine. However, 
local players are expected to show signs of recovery, not only by investing in strengthening the 
image of local wines in Brazil, but also as a result of more favourable weather conditions. 
 
Internet retailing sales continue to rise 
Although, in recent years, warehouse clubs have been the “big thing” in retail channels for 
wine sales, in 2017 internet retailing gained more sales share from traditional retailers. The 
continued consolidation of specialised websites and subscription clubs indicate that the online 
retailing trend is irreversible, even with adverse economic conditions. The increasing 
availability of home delivery for convenience purchases continue to boost demand through 
online retailing. Over the coming years, the channel is expected to continue to gain share, 
mainly at the expense of supermarkets/hypermarkets and forecourt retailers. 
 
Cooperativa Vinícola Aurora remains sales leader 
Cooperativa Vinícola Aurora remains the leading player in wine, despite the challenging 
scenario for local producers. Through massive investment in new product lines, both for its own 
brands or outsourced production, the company aims to increase productivity by offering 
products at competitive prices. Intense investment in technology is also a highlight, with the 
company using robots to boost operational efficiency at the plantation and making investments 
in a new production plant for 100% grape juice and table wines. The company should continue 
to invest in efficiency and production over the forecast period, thus increasing its presence 
locally and globally, through exports. 
 
Consolidation creates bigger entry barriers for new players 
Over the last decade, the sales share of wine producers has become more consolidated, with 
major companies gaining power. Such players have not only been able to perform better due to 
production efficiencies, but also via mergers and acquisitions. Over the forecast period, the 
same trend is expected to continue, leaving less space for new local entrants to consolidate. 
Fiercer competition comes not only from local major players but also the growing number of 
imported brands. For new players willing to enter wine in Brazil, differentiation and higher-
added value positioning will be the most effective strategies as price competition is already too 
strong. 
 
Vinhos Salton takes advantage of wine expertise 
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Maintaining its position as the second largest brand in total volume terms in 2017, the company 
is spreading its know-how in wine production towards other areas like 100% juice and premium 
RTD tea. In 2017, Salton launched GrapeTea, a premium RTD tea with grape juice and 
sophisticated tea extracts. The company is taking advantage of strong brand awareness and 
loyalty among consumers, with migration to other areas not only helping to strengthen 
relationships with consumers, but also enabling the company to invest in other products 
offering higher added value and where there is less competition. Over the forecast period, this 
strategy will be followed by other wine producers looking to diversify revenue and reduce 
dependence on wine. 
Source: Euromonitor International 

______________________________________ 


