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Consumer Countries/Markets 
      

 

English wine industry in numbers 
 
The English wine industry is booming, making £78 million in 2014, and predicted to reach £100 

million for 2015.  
 
According to English Wine Producers, there are 470 registered vineyards in England and Wales (22 
in Wales and 448 in England), for 135 wineries and 1884ha under vine. In the past seven years, 
English vineyard area has more than doubled.  
 

Around two thirds of the wine made in England and Wales is sparkling, and comparisons are often 
drawn between English sparkling wine and Champagne – particularly as the climate and chalky soil 
in the South East of England are so similar to Champagne. The two most popular grapes grown in 
England are the Champagne grapes, Chardonnay and Pinot Noir, followed by Bacchus in third.  
 
Click here to read more  

 
  

 

Major Wine Producing Countries 
      

 

Spanish Wines Go Organic 
 
Spain has 1.02 million hectares dedicated to wine production – the world's largest area. The 
country is the third largest producer of wine in the world and number one exporter: a little more 
than half of the 42 million hectoliters that it produced in 2014 was sold abroad.  
 
However, what is perhaps less universally known is Spain's dominance in terms of organic wine 
production. The country not only boasts the most surface area covered by organic vineyards – 

approximately 84,000 has in 2013 says the Spanish Ministry of Agriculture, Food and the 
Environment (MAGRAMA).  
 
Click here to read more 
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New Zealand "premium brand" invisible to overseas consumers: study 
 
Many overseas consumers are unaware that their food and beverage comes from New Zealand, 
undermining attempts to promote the country's "premium brand" image.  
 
Credence attributes were invisible attributes believed by a consumer to be present in a product, 
such as animal welfare, fair trade, provenance and environmental stewardship.  
 
Quality and health attributes, said to be of the highest importance to the consumer, were often 

"wrapped up" with other credence attributes, such as country of origin, organic, free range, 
pesticide free and local.  
 
The most important way to communicate credence attributes was through labelling, but 
identification of New Zealand origin was frequently filtered out through overseas distribution 
channels where products were further processed, repackaged and rebranded, or became an 
ingredient in another product.  
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