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Consumer Countries/Markets 
      

 

OPINION: Systembolaget´s image is based on a bluff 
 
In an opinion piece, food author Bo Hagström argues that the Swedish alcohol monopoly's one 

goal is to sell as much wine as possible.  
 
Systembolaget claims their policy isn't one of selling as much as possible. That's a pure lie. There's 
only one criteria which steers the wine included in their standard stock: those that sell the most. 
How the wine is produced, what quality it has, what additives are included and if it is affordable 
plays no role at all. It's the wine that brings in the most money that’s the priority.  

 
According to Systembolaget's homepage the company is supposed to be brand neutral. It should 

not discriminate or favour a particular distributor, producer or brand. That includes pricing, 
purchasing and how items are displayed in the shop.  
 
Does that really hold up? The hundred most sold wines at Systembolaget are industrially produced 
wines. They are well displayed in the shops, and the sales statistics mean that they have a safe 

place in the regular stock. Wines that Systembolaget believe are going to be big sellers get a quick 
place in stores.  
 
Click here to read more 

 
  

 

Europe’s wine consumption falls while Asia’s surges 
 
China, which is expected to become the world’s second most valuable market by 2020, will 
represent 72% of worldwide wine imports growth.  

 
China is expected to surpass the UK to become the world’s second most valuable wine market 

after the US. This will make China a main driver for the global wine market shift as consumption 
growth in the next few years will be mainly coming from China-led Asia pacific countries and the 
US.  
 
Click here to read more 
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Natural / Physical Resources 
      

 

Scientists Just Figured Out How to Use Graphene to Make Seawater 

Drinkable 
 
New research from the University of Manchester developed a graphene-based sieve that can filter 
out salt from seawater. The graphene oxide membrane could be a cheaper and more efficient filter 
for desalination plants to use.  
 
Click here to read more 
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